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1 Additional information about the study, 
including comments to the notice and the 
announcement of the contract to perform the study, 
is available on the GIPSA web site
(http://www.usda.gov/gipsa/psp/issues/
livemarketstudy/livestock_marketing_study.htm).

2 The recordkeeping requirements for the data 
covered by this information collection activity have 
been previously approved separately under OMB 
control number 0580–0015.

alternatives formulated and discussed in 
the statement. Reviewers may wish to 
refer to the council on Environmental 
Quality Regulations for implementing 
the procedural provisions of the 
National Environmental Policy Act at 40 
CFR 1503.3 in addressing these points. 

Comments received, including the 
names and addresses of those who 
comments, will be considered part of 
the public record on this proposal and 
will be available for public inspection.
(Authority: 40 CFR 1501.7 and 1508.22; 
Forest Service Handbook 1909.15, Section 
21)

Dated: August 31, 2004. 
Jerry B. Reese, 
Forest Supervisor.
[FR Doc. 04–20367 Filed 9–8–04; 8:45 am] 
BILLING CODE 3410–11–M

DEPARTMENT OF AGRICULTURE

Grain Inspection, Packers and 
Stockyards Administration 

Notice of Request for New Information 
Collection

AGENCY: Grain Inspection, Packers and 
Stockyards Administration, USDA.
ACTION: Notice and request for 
comments. 

SUMMARY: This notice announces our 
intention to request approval from the 
Office of Management and Budget for 
two new information collection 
activities to support a large livestock 
and meat marketing study. There will be 
two types of information collection 
activities. First, transactions data on 
procurement and sales will be collected 
from meat packers, meat processors, 
food wholesalers, food retailers, food 
service operations, and meat exporters. 
Second, a survey will be conducted 
regarding the use of alternative 
marketing arrangements for cattle, hog, 
and lamb and their meat products 
among producers, feeders, dealers, meat 
packers, meat processors, food 
wholesalers, food retailers, food service 
operations, and meat exporters.
DATES: We will consider comments that 
we receive by November 8, 2004.
ADDRESSES: We invite you to submit 
comments on this notice. You may 
submit comments by any of the 
following methods: 

• E–Mail: Send comments via 
electronic mail to 
comments.gipsa@usda.gov.

• Mail: Send hardcopy written 
comments to Tess Butler, GIPSA, USDA, 
1400 Independence Avenue, SW., Room 
1647–S, Washington, DC 20250–3604. 

• Fax: Send comments by facsimile 
transmission to: (202) 690–2755. 

• Hand Delivery or Courier: Deliver 
comments to: Tess Butler, GIPSA, 
USDA, 1400 Independence Avenue, 
SW., Room 1647–S, Washington, DC 
20250–3604. 

Instructions: All comments should 
make reference to the date and page 
number of this issue of the Federal 
Register. 

Background Documents: Information 
collection package and other documents 
relating to this action will be available 
for public inspection in the above office 
during regular business hours. 

Read Comments: All comments will 
be available for public inspection in the 
above office during regular business 
hours (7 CFR 1.27(b)).
FOR FURTHER INFORMATION CONTACT: 
Roger Schneider, Economist, USDA, 
GIPSA, (202) 720–4660, 1400 
Independence Avenue, SW., Room 
1642–S, Washington, DC 20250–3647, 
or via e-mail at 
Roger.E.Schneider@usda.gov.

SUPPLEMENTARY INFORMATION: The Grain 
Inspection, Packers and Stockyards 
Administration (GIPSA) of the U.S. 
Department of Agriculture (USDA) 
administers the Packers and Stockyards 
Act of 1921, as amended and 
supplemented (7 U.S.C. 181–229) (P&S 
Act). The P&S Act prohibits unfair, 
deceptive, and fraudulent practices by 
market agencies, dealers, stockyards, 
packers, swine contractors, and live 
poultry dealers in the livestock, 
meatpacking, and poultry industries. In 
fiscal year 2003, GIPSA received $4.5 
million in appropriations for a packer 
concentration study, which will be a 
broad study of marketing practices in 
the entire livestock and red meat 
industries (Pub. L. 108–7, 117 Stat. 22). 
The study will address many questions 
and concerns that have been raised 
about changes in the structure and 
business practices in the livestock and 
meat industries. We published a notice 
announcing the study and describing 
the approach that we planned for the 
study on May 30, 2003 (68 FR 32455–
32458).1

More specifically, the study will: (1) 
Identify and classify spot and 
alternative marketing arrangements; (2) 
describe terms, availabilty, and reasons 
for use of spot and alternative marketing 
arrangements and associated prices; (3) 
determine extent of use, analyze price 

differences, and analyze short-run spot 
market price effects of alternative 
marketing arrangements; (4) measure 
and compare costs and benefits 
associated with spot and alternative 
marketing arrangements; and (5) analyze 
the implications of alternative 
marketing arrangements for the 
livestock and meat marketing system. 

This notice announces and requests 
comments on two information 
collection packages that we are 
preparing to request approval from the 
Office of Management and Budget to 
collect information for the study. The 
first information collection package will 
cover transactions data on procurement 
and sales from meat packers, feeders, 
dealers, meat processors, food 
wholesalers, food retailers, food service 
operations, and meat exporters. The 
second information collection package 
will cover surveys about the use of 
alternative marketing arrangements 
among cattle, hog, and lamb producers, 
meat packers, meat processors, food 
wholesalers, food retailers, food service 
operations, and meat exporters. 

Title: Livestock and Meat Marketing 
Study; Transactions Data and Survey of 
Alternative Marketing Arrangements. 

OMB Number: New Collection. 
Expiration Date of Approval: New 

Collection. 
Type of Request: New. 
Abstract: To conduct this study it is 

necessary to collect data on 
procurement and sales transactions from 
a sample of meat packers, meat 
processors, food wholesalers, food 
retailers, food service operations, and 
meat exporters. The establishments 
selected for the sample will be asked to 
provide the requested data in an 
electronic format, to the greatest extent 
practicable. 

Response to this data collection 
which constitutes a special report, will 
be required for meat packers and meat 
processors (7 U.S.C. 222).2 The 
establishments will be asked to provide 
daily transactions data for procurement 
and sales for a 2-year period. 
Additionally, meat packers will be 
asked to provide summaries of 
operations data (profit and loss 
statements).

Response to this data collection will 
be voluntary for food wholesalers food 
retailers, food service operations, and 
meat exporters. The establishments will 
be asked to provide transactions data for 
procurement and sales for a 2-year 
period in an aggregated format to reduce 
the burden.
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In addition, to complete this study it 
is necessary to conduct surveys of cattle, 
hog, and lamb producers, feeders, 
dealers, meat packers, meat processors, 
food wholesalers, food retailers, food 
service operations, and meat exporters. 
Participation in the surveys will be 
voluntary. Surveys will be mailed, with 
initial and follow-up contacts by 
telephone. The surveys will collect 
information on terms and frequency of 
use of alternative marketing 
arrangements; volume of livestock and 
meat transferred with alternative 
marketing arrangements, pricing 
methods for livestock and meat; reasons 
for using alternative marketing 
arrangements; and the effects of 
alternative marketing arrangements on 
costs and efficiencies, product quality, 
and risk shifting. The survey question 
will be targeted to the appropriate 
industry segment to reduce burden. 

All data collection requests will 
include a pledge of confidentiality and 
the data will be collected exclusively for 
statistical purposes consistent with the 
provisions of the Confidential 
Information Protection and Statistical 
Efficiency Act of 2002 (CIPSEA). In 
addition, the transactions data collected 
from meat packers and processors (part 
1) will be subject to the confidentiality 
restrictions in the P&S Act. 

(1) Transaction Data 

Estimate of Burden: The public 
reporting burden for this collection of 
information is estimated to average 40 
hours per response. 

Respondents (Affected Public): Meat 
packers, meat processors, food 
wholesalers, food retailers, food service 
operations, and meat exporters. 

Estimated Number of Respondents: 
400. 

Estimated Number of Responses per 
Respondent: 1. 

Estimated Total Annual Burden on 
Respondents: 16,000 hours. 

Total Costs: Transactions data 
reporting $435,072 for all 
establishments combined. Calculated as 
follows: (16,000 hours) × ($27.192 per 
hours) = $435,072. 

(2) Alternative Marketing Arrangements 
Survey 

Estimate of Burden: The public 
reporting burden for this collection of 
information is estimated to average 60 
minutes per response. 

Respondents (Affected Public): Cattle, 
hog, and lamb producers, feeders, 
dealers, meat packers, meat processors, 
food wholesalers, food retailers, food 
service operations, and meat exporters. 

Estimated Number of Respondents: 
3,800. 

Estimated Number of Responses per 
Respondent: 1. 

Estimated Total Annual Burden on 
Respondents: 3,800 hours. 

Total Costs: Survey reporting 
$139,080 for all establishments 
combined. Calculated as follows: (3,800 
hours) × ($36.60 per hour) = $139.080. 

Copies of this information collection 
assessment can be obtained from Tess 
Butler; see ADDRESSES section for 
contact information. 

As required by the Paperwork 
Reduction Act (44 U.S.C. 3506(c)(2)(A)) 
and its implementing regulations (5 CFR 
1320.8(d)(1)(i)), we specifically request 
comments on: 

(a) Whether the proposed collection of 
information is necessary for the proper 
performance of the functions of the 
agency, including whether the 
information will have practical utility; 

(b) The accuracy of the agency’s 
estimate of the burden of the proposed 
collection of information, including the 
validity of the methodology and 
assumptions used; 

(c) Ways to enhance the quality, 
utility, and clarity of the information to 
be collected; and 

(d) Ways to minimize the burden on 
the collection of information on those 
who are to respond, including through 
the use of appropriate automated, 
electronic, mechanical, or other 
technological collection techniques or 
other forms of information technology. 

All responses to this notice will be 
summarized and included in the request 
for OMB approval. All comments will 
also become a matter of public record.

Authority: 44 U.S.C. 3506, 5 CFR 1320.8, 
and Pub. L. 108–7, 117 Stat. 22.

Gary McBryde, 
Acting Administrator, Grain Inspection, 
Packers and Stockyards Administration.
[FR Doc. 04–20432 Filed 9–8–04; 8:45 am] 
BILLING CODE 3410–EN–M

DEPARTMENT OF COMMERCE

Foreign-Trade Zones Board 

[Docket No. 46–2003] 

Pepsi-Cola Manufacturing 
International, Ltd.—Subzone 61J, 
Cidra, Puerto Rico; Application for 
Expansion of Scope of Manufacturing 
Authority Amendment of Application 

Notice is hereby given that the 
application by the Puerto Rico Exports 
Development Corporation (68 FR 54888, 
9–19–2003), grantee of FTZ 61, on 
behalf of Pepsi-Cola Manufacturing 
International, Ltd. (PCMIL), operator of 
FTZ 61J, requesting an expansion of the 

scope of manufacturing authority to 
include additional finished products 
and manufacturing capacity under FTZ 
procedures at the PCMIL soft drink and 
juice beverage concentrate 
manufacturing plant, has been amended 
to alter the proposed scope of authority 
regarding the use of foreign-origin 
orange juice and grapefruit juice 
concentrates. As a result of 
consultations with interested parties 
within domestic industry, PCMIL has 
amended the proposed scope of 
authority regarding foreign ingredients 
by indicating that all foreign-origin 
orange juice and grapefruit juice 
(classified under HTSUS Heading 2009) 
to be used in the manufacture of juice 
beverage concentrate products under 
FTZ procedures would be admitted to 
Subzone 61J under privileged foreign 
status (19 CFR 146.41), thereby deleting 
inverted tariff savings on these products 
from the proposed FTZ benefits. The 
application remains otherwise 
unchanged. 

A copy of the amended application 
will be available for public inspection at 
the Office of the Foreign-Trade Zones 
Board’s Executive Secretary at the 
Franklin Court Building—Suite 4100W, 
1099 14th Street, NW., Washington, DC 
20005. The comment period is reopened 
until October 6, 2004.

Dated: September 2, 2004. 
Dennis Puccinelli, 
Executive Secretary.
[FR Doc. 04–20465 Filed 9–8–04; 8:45 am] 
BILLING CODE 3510–DS–P

DEPARTMENT OF COMMERCE

International Trade Administration 

[A–351–828] 

Certain Hot-Rolled Flat-Rolled Carbon-
Quality Steel Products From Brazil; 
Final Results of the Expedited Sunset 
Review of Antidumping Duty Order

AGENCY: Import Administration, 
International Trade Administration, 
Department of Commerce.

ACTION: Notice of final results of 
expedited sunset reviews of 
antidumping duty order on certain hot-
rolled flat-rolled carbon-quality steel 
products from Brazil. 

SUMMARY: On May 3, 2004, the 
Department of Commerce (‘‘the 
Department’’) initiated a sunset review 
of the antidumping duty order of certain 
hot-rolled flat-rolled carbon-quality 
steel products (‘‘hot-rolled steel’’) from
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